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Quick Tips
®

Some things to keep in mind as you begin
advertising the Plexus products and opportunity!

Contact Us

Phone: 480-434-6400
Fax: 480-351-7473
Email: Compliance@plexusworldwide.com

We’re Here For You
Worried about navigating the tricky waters of local,
state, and federal advertising regulations? Questions
about the Ambassador Policies and Procedures?
Plexus® Compliance has your back! Contact us and we
will help you.

US Version

Plexus® Compliance Quick Tips
Product Claims

Weight Loss Claims

Income Claims

When discussing the great benefits
that you receive from our products, be
sure to follow the principles below

When sharing information about
weight loss, be sure to follow the
principles below†

When sharing the Plexus business
opportunity, you may want to talk
about the financial benefits; be sure
to follow the principles below

• Be accurate. Be certain that any claims you make about
the Plexus® products are truthful, non-misleading and
substantiated.
• DON’T make drug or disease claims. Even if you feel it’s
true, it is never okay to make a drug or disease claim. Plexus
products don’t diagnose, treat, cure, or prevent any disease or
medical condition.

• Be accurate. As with all claims, your weight loss story must
be truthful, non-misleading and substantiated. All details
of your story must be shared including exercise and diet
changes that may have contributed to your weight loss.

• Never guarantee results. Because every body is different,
no results are guaranteed. Thus, the 60 day Money Back
Guarantee.

• Don’t guarantee results and set reasonable expectations.
Your weight loss journey is your own. And so is your best
friend’s! Not everyone has the same results from our
products and that’s okay! It takes hard work, proper nutrition,
and exercise to transform your body. Set reasonable,
attainable goals, and never guarantee that your customer will
see results.

• Use your corporate Plexus materials. We’ve done the hard
part for you! All the testing. All the science. Be sure to limit
any claims to those on product labels, the product catalog,
your replicated website, and any official Plexus marketing
material. Avoid claims based off of third-party sources.

• Avoid substantial weight loss claims. Never suggest that
someone can lose a substantial amount of weight in a short
period of time. The average consumer will not experience
extraordinary results, so these claims are considered
misleading.

• Use your FDA Disclaimer. Anytime you discuss the awesome
benefits of our products, you should include the FDA
disclaimer. For more information about using the FDA
disclaimer, check out our Guide to Plexus Disclaimers.

• Always use the weight loss disclaimers provided by Plexus.
When telling a weight loss story, be sure to include the
weight loss disclaimers provided by Plexus. Currently, you’re
able to make claims of weight loss from using the Plexus
Slim® or the Plexus TriplexTM combo. For more information
about using weight loss disclaimers, check out our Guide to
Plexus Disclaimers or visit the before and after tool.

• Be accurate. Be sure that when speaking of the business
opportunity, your claims are truthful, non-misleading and
substantiated.
• Plexus makes no guarantees of income or profitability.
Your success depends on your effort commitment, skill and
leadership abilities. And, how effectively you exercise those
qualities.
• Don’t make exaggerated income claims. Income claims
should set realistic expectations of what the average
Ambassador can expect to make. Have the Ambassador
Income Disclosure Statement on hand to show expected
results.
• Avoid making misleading claims. Suggesting that the
business opportunity Plexus provides will replace a job or an
income is considered misleading as it’s not what the average
Ambassador can expect.
• Use the Plexus income disclaimer. Any time you suggest
that someone can earn compensation as a Plexus
Ambassador, you should include the income disclaimer. For
more information about using the income disclaimer, check
out our Guide to Plexus Disclaimers.

